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LOOPTOPIA PARTICIPANTS INVITED TO ‘PARTY ALL NIGHT, SLEEP ALL
DAY’ AT CHICAGO’S KIMPTON HOTELS

Hotels Allegro, Burnham and Monaco offer specialty package for Loop’s second
annual all-nighter

CHICAGO (April 3, 2008) — Hotel Allegro (171 W. Randolph), Hotel Burnham (1 W.
Washington) and Hotel Monaco (225 N. Wabash), the Chicago Kimpton boutique hotels,
have unveiled “Looptopia Night Live!,” a specialty package available to party-goers
attending the all-night extravaganza in Chicago’s Loop district. Looptopia runs from 5
p.m. Friday, May 2, to 8 a.m. Saturday, May 3, and features street entertainers,
performance art, live music, special tours and extended hours at museums and stores.

The “Looptopia Night Live!” package is $199 per night, and includes:
Accommodations for two at Hotel Allegro, Hotel Burnham or Hotel Monaco.
Disposable digital camera to capture Looptopia memories.

Refreshing energy drink to stay fueled.

Late, late check-out of 5 p.m. so guests can sleep in after partying all night.

The Chicago Kimpton hotels are proud members of the Chicago Loop Alliance, the
community organization that sponsors Looptopia. Modeled after Paris’ “White Night”
held annually in October, Looptopia is America’s first dusk-to-dawn cultural and artistic
spectacle. Programming includes more than 300 artists at over 100 venues, all designed
to showcase the vibrancy and excitement of Chicago’s famed Loop neighborhood. Last
year’s first annual Looptopia drew over 100,000 people and organizers expect to top that
figure this year.



Kimpton’s “Looptopia Night Live!” package is valid on May 2 and 3 and must be booked
by Monday, April 28. Price is exclusive of tax and service charges. A discounted
standard room rate of $169, without the package, is also available to Looptopia
participants.

For reservations, call 1.800.KIMPTON, or visit each hotel’s web site. Using the booking
tool on the home page, fill in the Rate Code field with PLPT for the full package or LPT

for the standard Looptopia rate.

For more information about Looptopia, visit www.looptopia.com.

About Hotel Allegro
The newly remodeled Hotel Allegro, 171 W. Randolph St., features a colorful décor and exciting ambiance

that celebrates the city’s rich musical, artistic and theatrical heritage. Wired for WiFi, the Allegro is pet
friendly, offers a unique in-room yoga program and features top amenities such as flat screen televisions
and Aveda bath products. Call 312.236.0123 or visit www.allegrochicago.com.

About Hotel Burnham

The Hotel Burnham, 1 W. Washington St., is one of Chicago’s great architectural jewels. Originally
designed by Daniel Burnham as the Reliance Building, this 111-year-old living landmark is the first direct
predecessor to Chicago’s modern skyscrapers. The beautifully appointed Burnham combines a passionate
architectural style with a flair for contemporary luxury. Call 312.782.1111 or visit
www.burnhamhotel.com.

About Hotel Monaco

The Hotel Monaco, 225 N. Wabash Ave., overlooks the Chicago River and is just steps from the North
Michigan Avenue and State Street shopping districts. Originally built in 1912, the Hotel Monaco’s eclectic
French-Deco inspired design envelopes visitors in high energy, high design and high style. Call
312.960.8500 or visit www.monaco-chicago.com.

ABOUT KIMPTON

San Francisco-based Kimpton Hotels & Restaurants is the first and leading collection of boutique hotels
throughout the United States and Canada. Founded by Bill Kimpton in 1981, privately held Kimpton
Hotels offers services and design elements focused on care, comfort, style, flavor and fun. Every Kimpton
hotel reflects the energy, personality and pulse of its location, history and architectural style. Each property
features personalized guest services, comforting in-room amenities, specialty rooms and suites, and
provides a range of exciting culinary experiences through affiliated top-rated destination chef-driven
restaurants. Kimpton takes pride in its commitment to social responsibility and leads the hospitality
industry in ecological practices through its innovative EarthCare programs. In addition, Kimpton
demonstrates a unique dedication to its female guests with the Women InTouch program, offering
comfortable and safe environments, in-room fitness and wellness options as well as the company's unique
"Forgot It, We've Got It" honor bar, providing essentials that women travelers may have forgotten at home.
Among the company's newest properties are the recently acquired Muse Hotel in New York, Nine Zero
Hotel in Boston and Caleo Resort and Spa in Scottsdale. Kimpton debuted the Hotel Palomar in
Washington D.C. in July 2006, and the Hotel Palomar Dallas in August, 2006. Additional projects are
underway in Southern California, Texas, Florida, Virginia and the Bahamas. For more information, please
visit www.KimptonHotels.com or call 1-800-KIMPTON.
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